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Opportunities for GR4W in Uganda

Working with government MDAs to aid revision of policies and

attracting climate funding for adaptation of new technologies in the
ROAD AND WATER SECTORS.

Working International Organizations and NGOs International
Fertilizer Development Centre and The Danish Refugee Council.

There are opportunities to work with other partners on different
projects including WATERPRENUER, and we are currently discussing
opportunities for working together with USAID’s Feed the Future
program

University Research geared towards having more data recorded
locally on impact of GR4W

Working with Farmer groups, women groups and youth groups.



Experience of GR4W from Uganda

What is the experience of Uganda?
Working with directly with roadside farmers and casual workers paid a small fee

to do work. This facilitates knowledge transfer an creates job opportunities for the
youth.

What are the benefits of using GR4W in Uganda?
# Roads become more secure and reliable
# Reduce road induced flooding
# Increasing moisture content in fields
# Facilitate regreening of bare fields and growing of pastures

What are the lessons learned that can be shared with other countries?
-  Where land is owned by individuals, always get consent in ink before installing
structures with the community.
- Most sensitization is needed at the grass roots where implementation and
impacts happens
- Decide together with communities which technologies they want to adopt
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Ongoing activities on GR4W in Uganda

Engagement with the private sector to implement interventions in
selected locations and training of communities

Review of Concept Note to the CGF

Green Future Farming Programme with IKEA Foundation together
with Rain and Justdiggit

Planning to work with the Waterprenuers “Innovate for Water”
Marketplace in Uganda as Co-designers of the event



Co-organizing the MARKETPLACE
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